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1. OHEHOYHBIE CPEJICTBA, COOTHECEHHBIE C INIAHUPYEMbIMHU
PE3YJIBTATAMU OBYYEHUSA ITO AUCHUITJIMHE

Kon m nHanmeHnoBanue
KOMIIeTeHIIHH

Kon m HamMeHnoBanue
HHAUKATOPA 10CTHUKe-
HHUA KOMIIeTeHINHI

Pe3yabTarbl 00yueHust
10 JUCIHUIINHE

Buna arrecranuu n
OLIEHOYHBIX CPEACTB

YK-4. Crioco6en
MIPUMCHSITh
COBpPEMEHHBIC
KOMMYHHUKATUBHBIE
TEXHOJIOTHH, B TOM
quClie Ha
HWHOCTPaHHOM(BIX)
si3bIKe(ax), AJis
aKaJIEeMUYECKOTO U
npodeccuoHaIBEHOTO
B3aUMOJICHCTBUS

YKM-4.U-1.
Cocrasisier B
COOTBETCTBHH C
HOpMaMu
roCyJ1IapCTBEHHOI'O
sa3bika PO u
MHOCTPAHHOTO S3bIKA
JIOKYMEHTHI (TUChbMa,
acce, pedepatsl u ap.)
JUTSL aKaJIEMUYIECKOTO U
npodeccnoHaIbHOTO
B3aUMOJICVCTBHUS

YKM-4.U-1.3-1. 3naer
METOJIbI U CITIOCOOBI
pUMeHeHUs nHpopma-
LIUOHHO-
KOMMYHHKAITHOHHBIX
TEeXHOJOTUH 1715 cOopa,
XpaHeHus, 00paboTKH,
MIPE/ICTABJICHUS U TIEpe-
Jnauu uHpopmanuu B
CUTYyaIUsAX aKajgeMuye-
CKOTro ¥ npodeccruo-
HaJIbHOT'O B3aUMO/IEH-
CTBUS

YKM-4.1-1.V-1. Camo-
CTOSITETIbHO HaXOUT U
oOpabartbiBaeT HHGOP-
MaIuio, HeOOXOAUMYIO
JUJIs1 KAYECTBEHHOTO BhI-
MOJIHEHUS aKaJeMuye-
CKUX U npodeccuo-
HAITBHBIX 33/1a4 U JI0-
CTHXKEHUS TPOQECcCHo-
HAJIBHO 3HAYMMBIX 11e-
JIeH, B T.4. HA HHO-
CTPaHHOM SI3bIKE
YKM-4.U-1.Y-2. Co-
CTaBJISIET, PEIAKTUPYET
Ha TOCY/apCTBEHHOM
s3pike PD n/vnm uno-
CTPaHHOM SI3bIKE, BbI-
MOJTHSIET KOPPEKTHBIM
MepeBOJI C UHOCTPAHHO-
ro s3bIKa HA TOCYyJap-
CTBEHHU s3bIK PO u ¢
roCyAapCTBEHHOTO SI3bI-
ka P® Ha nHOCTpaHHBII
SI3BIK PA3TTUYHBIX aKa-
JNEMHUYECKHX U mpodec-
CHOHAIIbHBIX TEKCTOB

Texyuii KOHTPOJIb:
YCTHBIN OIIPOC,
MIPOMEKYTOUHBINA TECT
IIpomexxyTounas
arrecTauus:
KOHTPOJIBHOE 33/1aHUE,
BOIIPOCHI Ha 3a4eTe,
9K3aMEHE.

YKM-4.11-3. Baaneer
KaHpaMH MUCbMEHHON
KOMMYHHUKAIUU B
akaJieMHueckoil chepe,
B TOM UHUCJIE B YCIOBUAX
MEXKYJIBTYPHOTO
B3aUMOJECHCTBUSA

YKM-4.11-3.V-1. Ymeer
BECTH aKaJIeMHUYECKYIO
MEPEnUCKy (BKIOUast
ANIEKTPOHHYIO), CIICYIO
COLIMOKYJIBTYPHBIM
HOpMaM U opmary
OpUITHAIEHON U




Kon u HauMeHoOBaHMe
KOMIICTCHIIUHA

Kon m nanmeHnoBanune
HHINKATOPA 10CTHUKe-
HHUS KOMIIETeHIUHN

Pe3yabTarbl 00yueHust
1O JUCIHUIINHE

Bun arrecranuu u
OLCHOYHBIX CPEACTB

HeOoPHUIHATIEHOM
KOPPECTIOHICHIINH Ha
pycckoM (Apyrux
rOCyIapCTBEHHBIX
SI3bIKaX) U Ha
MHOCTPAHHBIX S3bIKaX
YKM-4.1-3./1-1. [le-
MOHCTPUPYET UHTErpa-
TUBHBIE YMEHMUS, HE0O-
XOJIMMBIE s Haruca-
HUS U PeJaKTUPOBAHUS
pa3IMYHBIX THUIIOB aKa-
JEMHYECKOTO 3CCE U
aKaJIeMU4YeCKHUX 0030-
POB(MCTIONB3YEMBIX B
MPAKTHKE OOy4eHUs B
POCCHUICKHX B 3apy-
OEKHBIX YHUBEPCHUTE-
Tax).

YKM-4.11-5.
JemoHCcTpUpyeT
MHTETPaTUBHbIE YMEHUS
BBIIIOJIHATH Pa3HbIC
TUIIBI [IEPEBOA
aKaJeMHYECKOIO TEKCTa
C UHOCTPAHHOTO Ha
rOCYIapCTBEHHBIN SA3bIK
B IIpo(hecCrOHAIbHBIX
LENSIX .

YKM-4.11-5.3-1. 3naer
CYTb ITIOHATHUM «I10JIHBIA
MMHUCbMEHHBIN MIEPEBOIY,
pedepaTuBHBII
IepPEBOI»,
«aQHHOTAIIMOHHBIN
epeBoI»,
«TpaciInTEPALIMOHHBIN
epeBos
(Oubnunorpaduueckux
HMCTOYHUKOB)
YKM-4.11-5.Y-1.
‘YMeHus co3nmaBaTh
OUJIMHTBaJIbHBIE
TEPMUHOJIOTUYECKHE
I0CCapuu s
BBITIOJTHEHMSI IEPEBOJIOB
pa3IMYHbIX BUJOB
MUCBMEHHOTO
aKaJeMHYECKOro
JUCKypca ¢
MHOCTPAHHOTO fA3bIKa Ha
PYCCKHI1 ¥ C PyCCKOTO
A3bIKa HA THOCTPaHHBIN
YKM-4.11-5.Y-2. Ymeer
BBITIOTHSTh
MOJIHBINA/BBIOOPOYHBIN,
aHHOTALMOHHBIH,
pedepaTuBHBII
IIMCbMEHHBIN NIEPEBOJL
aKaJIeMUYECKHUX TEKCTOB




Kon m HamMeHoBanue
KOMIIeTeHIIHH

Kon m HamMeHoBaHue
HHINKATOPA 10CTHUKe-
HHUA KOMIIeTEeHINHI

Pe3yabTarbl 00yueHust
1O JUCIHUIINHE

Bun arrecranuu n
OLICHOYHBIX CPEACTB

C MHOCTPAHHOTIO S3bIKa
Ha PYCCKH,
TPaHCIUTEPALMOHHBIN
MIEPEBOJI PYCCKHUX
oubmuorpaduyeckux
HMCTOYHUKOB M IEPEBOL
3aroJOBKOB
cOOCTBEHHBIX CTaTei C ¢
pPYCCKOTO Ha
MHOCTPAHHBIN S3bIK
YKM-4.11-5.]1-1. Ymeer
OLICHUBATh a/ICKBaT-
HOCTb IUCbMEHHOTO I1e-
peBo/ia aKaJIeMHUUYECKUX
TEKCTOB C UHOCTPAaHHO-
IO s13blKa Ha PYCCKHUI U
C PYCCKOTO sI3bIKa Ha
WHOCTPAHHBIN

VK-5. CnocobeHn aHanm-
3UpOBaTh M YYUTHIBATH
pasHooOpa3ue KyJIbTyp
B IIpOIeCCe MEXKKYJIIb-
TYpHOTO B3aMMO/IEH-
CTBUSA

YKM-5.1-2. Bmageer
HaBBIKAMHU CO3/IaHUS
HEIMCKPUMHUHAIMOHHON
cpeabl B3aMMOIECHCTBUS
IpPU BBINOJIHEHUU TIPO-
(dbeccuoHaIbHBIX 3a7a4.

YKM-5.11-2.V-1. YmeTb
C03/1aBaTh U

O AECPKUBATh
HEUCKPUMUHALMOHHY
10 Cpeny
B3aUMOJICHCTBHS TIPH
BBITIOJTHEHUH
KOMaHJIHOU paboThI

Texyuuii KOHTPOJIb:
YCTHBIN OIIPOC,
IIPOMEXKYTOUHBIN TECT
IIpomexxyTounas
arTecTanus:
KOHTPOJILHOE 3a/1aHUE,
BOIIPOCHI Ha 3a4€Te,
HK3aMEHE.

2. OIEHOYHBIE CPEJCTBA JIJISI TEKYIIETO KOHTPOJIA

2.1. Boripochl /151 MOATOTOBKH K CEMHHAPCKUM/IIPAKTHYECKUM 3aHATHAM

Pa3znea 1. Working abroad. Padora 3a py6eskom.

1. duckyccus. JlenoBasi KynbTypa U IEJIOBOM 3TUKET B pa3HbIX cTpaHax. Pabora 3a pyOexom.
2. CnoBaphas pabora. CioBOCOYETaHHUS.

3. AynupoBaHue.

4. Yreune Ttexkcra: Cultural Chameleons.

Pa3znen 2. Living abroad. ’Ku3usb 3a py6exom.
1. Muckyccus. XKusznb 3a pyoexxoM. MexXKyIbTypHbBIE pa3iuyusl.
2. Present Simple and prepositions of time.
3. Internet work: the keywords festivals in Japan or festivals in Mexico to read more about festivals in

these countries.

4, Small talk — cBeTckas Oecena.
5. Case study: Global recruit.

Pa3znen 3. The shopping experience. OnbIT moxoaa B Mara3uH.

1. Juckyccns.
2. CnoBapHas pabota.




3. Urenue. Breuninger. The beautiful things in life.
4. AynupoBaHue.

Paznen 4. Telephoning and customer care. Benenue Tesie(pOHHBIX MEPEeroBOPOB M 00CTY;KHBAHUE
KJIMEHTOB.

1. Juckyccus.

2. Pemienne nmpo6iiem o Tenedony. KimoueBbie dhpasbl npu TeneOHHOM pa3roBope.

3. Urenue The Seven Steps to Customer Satisfaction.

4. AynupoBaHue.

5. Countable and uncountable nouns.

6. A customer survey.

7. Role play polite request.

Kontponbnas padota 1.

Paznen 5. Lean Manufacturing. BepeskinBoe npou3BoaACTBO.
1. AynupoBanue.
2. Urenne Toyota Production System.

Pa3znen 6. Trends and planning. Tpenabl 4 IJIaHUPOBAHHE.
1. Yrenue SCOTAIR.

2. Onucanue rpauKoB.

3. O0cyxnenue.

4. Present Continuous, adverbs, present simple passive

5. CnoBapHas pabota Ha Temy: lIpe3enranus.

6. Case study: ScotAir.

Pasnea 7. Business leaders and success stories. Bu3sHec Jiuaepbl 1 HCTOPHHU ycIexa.
1. Tuckyccus.

2. Urenne The sweet smell of success.

3. CnoBapHas paboTa.

4. AynupoBaHue.

KpnTepun OICHKHU paﬁoTl)I Ha MPAKTHYCCKOM 3aHATUU

MakcuMaJbHOe KOJINYECTBO

Kpurepun
putep 02J1J10B 32 3aHATHE

YceTHBIH 011IPOC, KOJTIOKBUYM

OCHOBHBIE TEOPETUYECKHE TMOJOKEHUS IO BOIMPOCY PACKPBITHI. 5 6annoB
HNmerorcs sineMeHTsl 000CHOBAHNS BBIBOIOB.

Nmerorcss dmeMeHTHl  cucTeMaTu3anuu  WHGopMaIu, (GakTsl
puMeHeHUsI MPodheCCUOHATEHON TEPMUHOJIOTHH.

O4eBMIHO  KCHOJB30BAHUE  HCTOUYHHUKOB  PEKOMEH]IOBAaHHOM
JUTEPaTypHI.




CoNOOR~WN P
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2.2. Tembl n0k1210B U pedepaToB
English-Speaking Countries: culture and traditions
British and American English.
Status of English.
Basic constituents of English-speaking countries economies.
The US economy: history, development.
The UK economy.
Higher education in Great Britain.
System of education in the USA.
The concept of business.

. Corporations.

. Careers in business.

. Management.

. Decision making.

. Marketing.

. Marketing research: key players.
. An accounting overview.

. Financial statements.

. Financing a company.

. Borrowing and lending.

. Forms of money.

. Acquisition of capital.

. Stocks and bonds.

. Computer-based information search.
. The Internet.

. Dealing with numerical data.

. Negotiating a price.

. Order processing.

. Language styles.

. A checkilist for editing.

. Types of reports.

. What is a scientific paper?

. The formal outline.

. Summary and annotation.

. Employment.

. Computers: the history of development.

IIkaJjia 1 KpUTEPUH OLEHKH JA0KJIAAA

Kpurepun IToka3zaresn Bbanasl
1. CreneHp pacKpbITHs COOTBETCTBHE TEME JOKJIANA; 70
CYIIHOCTH IPOOIeMBI MOJIHOTA U TIIYOWHA PACKPBITHSI OCHOBHBIX TOHATHU;
yMeHHe paboTaTh ¢ JUTEepaTypoil, cCUCTeMaTH3UpoOBaTh U
CTPYKTYpPHpOBaTh MaTepHal;
yMeHue 000011aTh, COMOCTABIATh PA3JIUYHBIE TOYKH
3peHus MO paccMaTprUBaeMOMY BOINPOCY, ApIryMEHTHUPOBATh
OCHOBHBIE ITOJIOKEHHUS U BBIBOJIBI.
2. O00CHOBaHHOCTH BHIOOPA KpYT, MOJIHOTA MCIOJIb30BAHUS JIUTEPATYPHBIX MCTOYHHKOB| 15
HCTOYHHUKOB 10 TEME;
IIPUBJIEYCHUE HOBEHIINX pabot (>KypHaJbHBIE
MyONUKalMK, MaTepuayibl COOPHUKOB HAYYHBIX TPYIOB U
T.JI.).
3. Uznoxenune JIUTEPaTyPHBII CTHII. 15




Hoknan omenuBaercs mo 100 OammbHON mIKane, Oaabl MEPEBOISITCS B OIEHKH YCIIEBAEMOCTH

CJIEYIOIUM 00pa3oM:

90 — 100 6amI0B — «OTIIMYHOY;
70 — 89 6anmoB — «XOpOIIOY;

50 — 69 6aIoB — «yIOBIETBOPUTEIIHLHO;
MmeHee 50 0aJIoB — «HEYI0BIETBOPUTEILHO.

Illkaya M KpUTEPUM OLIEHKHU pedeparta (3cce)

Kpurepun

IMoxa3zarean

Baaabl

1. HoBu3Ha
pedeprupoBaHHOTO TEKCTA

aKTyaJbHOCTH MMPOOJIEMBI B TEMBI,

HOBHU3HA U CAMOCTOSITEIBHOCTh B TIOCTAHOBKE MTPOOJIEMBI, B
(dbopMymUpoBaHUM HOBOTO AacleKTa BBIOpAaHHOW IS
aHanm3a MpooJIeMbI;

HaJU4de  aBTOPCKOM  TO3WIUH,  CAMOCTOSITEILHOCTH
CYKIEHUMU.

20

2. CreneHb pacKpbITHs
CYIIHOCTH IIPOOIEMBbI

COOTBETCTBHE IUIaHA TeMe pedepara (IokIana);
COOTBETCTBHE COJICPKAHUS TEME U IUIAHY;

MOJTHOTA U TIIyOWHA PaCKPBITHS OCHOBHBIX MOHSTHH;
000CHOBaHHOCTh  CIIOCOOOB ¥ METOAOB pabOTBl C
MaTepHuaiom;

yMeHHE paboTarh ¢ JHUTEpParypoil, CHCTEMaTH3UpOBaTh H
CTPYKTYPHPOBATh MaTepHal;

yMEeHHE 0000I1aTh, COMOCTABIATH PA3JIUYHBIC TOUKH
3peHHsI IO PACCMAaTPUBAEMOMY BOTIPOCY, apryMEHTHPOBATh
OCHOBHBIC TTOJIOKCHUS Y BBIBOJIBI.

30

3. O60CHOBaHHOCTH BBIOOpA
HMCTOYHHUKOB

KpYT, MOJIHOTA UCIOJIb30BAHUS JTUTEPATYPHBIX UCTOYHHKOB
10 TEME;

MPUBJICYECHUE HOBEUIIINX pabort (>KypHaJIbHBIC
nyOJIuKaluu, MaTepualibl COOPHUKOB HAYYHBIX TPYIOB U
T.J.).

20

4. Cobnronenue TpeboBaHMMA
K opopmiteHHIO

NpaBHIbHOE OQOPMIICHHE CCBUIOK Ha HCIOJB3YyeMYIO
JTUTEPATypY;

IPaMOTHOCTB | KYJIBTypa H3JI0KEHHS;

BJIaJICHUE TEPMHHOJIOTHEH 1 TIOHSITUITHBIM aIaparoM;
cobmonieHne TpedoBaHuil kK 00beMy paboThI;

KYJIBTypa 0(OpPMIICHHS: BBIJIETICHUE a03a1ieB;
HCIOJIb30BaHNE UH(POPMALIMOHHBIX TEXHOIOTHH.

15

5. Nznoxeunune

oTcyTcTBHE  opdorpapuueckux UM  CHHTAKCHYECKHX
OLIMOOK, CTUJIMCTHYECKUX MTOTPEIIHOCTEH;

OTCYTCTBHE  OIIEYaTOK, COKpALlEHHH  CIIOB, KpOMe
OOIIETTPUHSATHIX;

JIUTEPaTypHbIN CTUIIb.

15

Pedepar onenuBaerca mo 100 OGamnpHON ImIKane, Oayuibl MEpPEBOJSATCS B OLIEHKH YCIIEBAEMOCTH

CIIETYIOLIHM 00pa3oM:

90 — 100 6anI0B — «OTIIMYHOY;
70 — 89 6aiI0B — «XOPOIIOY;

50 — 69 GayIoB — «YIOBIECTBOPUTEIILHO;
MeHee 50 0aioB — «HEYOBJICTBOPUTEIILHOY.




2.3. TeMbl POEKTOB (IPH HAJIUYMH)



3. OHEHOYHBIE CPEJICTBA JIJISI TIPOMEXYTOYHOM ATTECTAIIUA

3.1. BaHK KOHTPOJILHBIX 3aJaHHUil (C yKa3aHHeM KOMIIeTeHLNH)

YK-4. Cnocob6eH npuMeHSITh COBPeMEeHHble KOMMYHMKATHBHbIE TE€XHOJOIMH, B TOM 4YHCJEe HA
HHOCTPaHHOM(BIX) si3bIKe(aX), IJIS AKAJeMUYeCKOro U NMPo(ecCHOHATIBLHOI0 B3auMOAeHCTBUSA

YK-5. CnnocobeH aHAAM3UPOBATHL U YYUTHIBATH Pa3Hoo0pa3ue KYyJbTYP B Npolecce MeKKYJIb-
TYPHOI0 B3aUMO/1eiicCTBUS

51. 3agaHme 3aKPBHITOrO TUIIA HA YCTAHOBJIEHHE NOCJI€10BATEIbHOCTH
IIpounTaiiTe TEKCT U YCTAHOBUTE MOCJIEA0BATEILHOCTH
YcraHoBHTE MOCIIE0BATEIBHOCTD MPEATIOKEHUI, YTOOBI pacckazaTh O TPYIOIIOOHMH aMepUKAHIIEB.

A. There was so much land and so many opportunities, but it was dangerous and difficult.

b. These conditions led to an adopted mentality of "work hard or perish” that has withstood the test of
time and been passed down through generations.

B. Americans believe that through hard work and human endeavor, one can improve their status in life.
I". Values such as thriftiness, hard work, and ingenuity go back to a time when pioneers began settling
the western United States.

61. 3aganne OTKPHITOrO THIIA ¢ PA3BEPHYTHIM 0TBETOM

HpoanaﬁTe TEKCT, Bblﬁep]/ITe leaBHJIbeIﬁ OTBET M 3allMIIUTE AaPpryMEHTbI, OGOCHOBblBalOIIII/Ie
BbIOOP OTBETA

One of the American cultural values considered enough to be written into the U.S. Declaration of
Independence is ...

A. individualism

B. directness

B. equality

I". hard work

62. 3ananne KOMOMHMPOBAHHOIO THIIA C BLIOOPOM OTHOTO OTBETA M3 YeTHIPEX U 000CHOBAHHEM
BbIOOpa

IIpounTaiite TekcT, BbIOCPHUTE NPABUIBHBIN OTBET U 3aNMIINATE APT'YMEHTbI, 000CHOBBIBAIOIIIME
BbIOOp OTBETA

[IpounTaiite TeKCT, BEIOEPUTE MPABUIBHBIN OTBET U 3alUIIMTE apryMEHTHI, 000CHOBBIBAIOIIME BBIOOP
OTBETa

In business environment, understanding ... is essential.

A. common mistakes
B. government policies
B. anti-church ideas

I". cultural differences
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63. 3agaHne 3aKPHITOr0 THUIIA HA YCTAHOBJIEHHE COOTBETCTBUS
IIpounTaiite cTepeoTUNHBbIC ONMUCAHMS INPEIACTABUTE/Nell HALMOHAJIBLHOCTEH M YCTAHOBHMTE

COOTBETCTBHEC.

1.the Russian
2.the American
3.the Bulgarian
4.the English

A. are often cast as villains or strict militaristic people, wearing pickelhaube,
goosestepping from one place to another, and obeying orders at all cost

b. have a reputation for being polite, proper, sophisticated, decent, clean, stately,
reticent, dignified, and for having a talent for standing patiently in queues, as well

5.the German
6.the French

as a genuine sense of fair-play. The negative end of this stereotype portrays them
as being stiff, stuck up, snobbish, prudent, easily embarrassed, pompous,
unemotional, bombastic, imperialistic, self-important, phlegmatic, and obsessed
with class and social status

B. are often ridiculed for being cowards who surrender immediately when
confronted with danger. Their country also has an association with love and
romance

I'.really enjoy eating yoghurt! And love roses!

J1. are either exuberantly joyful or coldly enraged, and can switch between the two
at a moment's notice. When they are excited they shout with a loud, booming
voice. They are nostalgic and love to do traditional dances while drunk. Either that
or wrestling grizzly bears with their bare hands

E. are extremely extroverted, yet appear to be very genteel. They will act very
friendly and enthusiastic, smile, say hello and goodbye, show involvement in what
you say ("Oh rrrrrreallly?”, "Oh my goooooood!"), but it comes across as if they
don't mean it half of the time

64. 3axanne 3aKPBLITOro THIIA HA YCTAHOBJICHHE MOCJIE0BATEIbLHOCTH
IIpounTaiiTe TEKCT M YCTAHOBUTE IOCJIEI0BATEJLHOCTh NpPEAJIOKeHHIi, YTO0bI paccKa3aTh 0
TPYA0TI00UHM aMEepPHUKAHIIEB.

A. There was so much land and so many opportunities, but it was dangerous and difficult.

b. These conditions led to an adopted mentality of "work hard or perish” that has withstood the test of
time and been passed down through generations.

B. Americans believe that through hard work and human endeavor, one can improve their status in life.
I". Values such as thriftiness, hard work, and ingenuity go back to a time when pioneers began settling
the western United States.

65. 3ajanne KOMOMHUPOBAHHOIO THUIIA ¢ BLIODOPOM OTHOT0 OTBETA U3 YeThIPEX U 000CHOBAHUEM
BbIOOpa

IIpoyuTaiite TeKCT, BbIOEPHUTE NMPABUJIBHBINA OTBET M 3alMIIUTE APTryMEHThI, 000CHOBBIBAIOIIIHE
BBIOOp OTBeTa

One of the American cultural values considered enough to be written into the U.S. Declaration of
Independence is ...

A. individualism

B. directness

B. equality

I". hard work
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66. 3amaHne 3aKPBLITOr0 THIA HA YCTAHOBJIEHHE MOCJI€10BATEIBLHOCTH
IIpounTaiiTe TEKCT U YCTAHOBUTE MOCJIEA0BATEILHOCTD (Ppa3, YTOObI MOJTYUHIICS JUAJIOL.

A. No, they're quite the opposite. They're great people, very generous and hospitable. | mean, a lot of
them don't have much, but they always welcome

visitors with open arms and will offer them lots of food and drink at home. I think the Scots are
brilliant people! I don't think Welsh people are that friendly though.

B. They've the reputation for being tight with their money. Do you think they're mean?

B.I've never been to Scotland, what are the people like there?

I. I disagree, it's difficult to generalize but I think the Welsh are quite friendly. They are proud of the
Welsh language and often speak it. They're Welsh and speak Welsh, so why shouldn't they speak their
language? People think the Welsh are unfriendly just because they want to speak their own language!
. Uh, well, that depends; they're quite different from the English. They're much more outgoing and
talkative. They're much less reserved and they love chatting - especially the country people, you know,
from the Highlands.

3.2. Kiilouu K KOHTPOJIbHBIM 3a1aHUAM

51 BI'Ab

61 B

This concept has given rise to some of the nation's deepest beliefs, aspirations, and
rights. Although it is not always achieved, Americans strive for equality. They
commonly use the first names of their elders, professors, and lawyers.

62 r

Different attitudes, different behaviour, different values must all be understood and
accepted if successful business dealings are to take place. International business
people often invest time and money in improving their knowledge of foreign
languages in order to be able to communicate with colleagues from around the

world.
63 1JI2E3T'4b5A6B
64 BI'AB
65 B

This concept has given rise to some of the nation's deepest beliefs, aspirations, and
rights. Although it is not always achieved, Americans strive for equality. They
commonly use the first names of their elders, professors, and lawyers.

66 BJIBAT

IlIkaJjia ¥ KPUTEPUH OLIEHKH TEKYIEIro TeCTHPOBAHUSA

YucJjo NMpaBUWJIbHBIX OTBETOB Onenka

90-100% mpaBUIBHBIX OTBETOB O11eHKa «OTIIMYHOY

70-89% mpaBUIIBHBIX OTBETOB OneHka «xXopoIio»
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50-69% npaBUILHBIX OTBETOB O1ieHKa «yTOBJIETBOPUTEIHLHO

Menee 50% npaBuiIbHBIX OTBETOB OneHka «Hey10BIETBOPUTEIBLHO)

ONoGa~WNE

3.3. Ilepeyenn TeM /1151 MPOBEPKH 00Pa30BaTeIbHBIX Pe3y/IbTATOB HA 3HAHUS
(BompoChI K 32a4€Ty/3K3aMeHYy, IPH HAJINYNH)

TEKCTbI JJIS1 ITPOBEPKH HABBIKOB YTEHUSA

IIpouTuTe TEKCT M OTBETHTE HA BONPOCHI 1-8:
MANAGEMENT STYLES

Men and women do things differently. There are, of course, exceptions to every generalization, in-
cluding this one.

Cristina Stuart is a managing director of Speakeasy Training, a consultancy that runs courses for
men and women working together. Here she describes a few key differences between the sexes in
the workplace.

Working together

The male approach to business is competitive, direct and confrontational. The end justifies the
means. Personal status and a focus on the individual are important.

The female method is collaborative. Collective action and responsibility are more important than
personal achievement. Lateral thinking, as well as goodwill and the well-being of the individual,
are also of great importance.

Tackling problems
The male approach is to go to the heart of the problem, without taking into account secondary
considerations. The female preference is to look at various options.

Conversation
Men like to talk about their personal experiences and achievements or discuss ‘masculine’ topics
such as cars or sport. Women tend to talk about staff problems and personal matters.

Meetings
If a woman does not copy the male confrontational style, she is often ignored.

Self-promotion

Men find it easy to tell others about their success. Women tend to share or pass on the credit for a
success.

Do men and women do the things in the same way?

What is Christina’s job?

What are the features of the male approach to business?

What is important for women?

Do men go to the heart of the problem or do they look at various problems?
What do men like to talk about?

What do women discuss?

What do women have to do not to be ignored?

HpO‘lTlflTe TEKCT U ONpeae/inTe, ABJIAIOTCH JIU YTBEPKACHUA 1-7 HCTHHHBIMH WJIH JIOKHBI-
MMH:

THE PHILIPS STORY
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The foundation of the world’s biggest electronics company were laid in 1891 when Gerard Philips
established a company in Eindhoven, the Netherlands, to manufacture light bulbs and other elec-
trical products. In the beginning, it concentrated on making carbon-filament lamps and by the turn
of the century was one of the largest producers in Europe. Developments in new lighting technol-
ogies fuelled a steady programme of expansion and, in 1914, it established a research laboratory to
stimulate product innovation.

In the 1920s, Philips decided to protect its innovations in X-ray radiation and radio reception
with patents. Since then, Philips has continued to develop new and exciting product ideas like the
compact disc, which it launched in 1983.

THE PHILIPS COMPANY

Philips’ headquarters are still in Eindhoven. It employs 256,400 people all over the world, and has
sales and service outlets in 150 countries. Research laboratories are located in six countries, staffed
by some 3,000 scientists. Its shares are listed on sixteen stock exchanges in nine countries and it is
active in about 100 businesses including lighting, monitors, shavers and colour picture tubes; each
day its factories turn out a total of 50 million integrated circuits.

THE PHILIPS PEOPLE

Royal Philips Electronics is managed by the Board of Management, which looks after the general
direction and long-term strategy of the Philips group as a whole. The Supervisory Board monitors
the general course of business of the Philips group as well as advising the Board of Management
and supervising its policies. These policies are implemented by the Group Management Committee,
which consists of the members of the Board of Management, chairmen of most of the product divi-
sions and some other key officers.

The company creed is “Let’s make things better”. It is committed to making better products and
systems and contributing to improving the quality of people’s work and life.
1) It is the world’s second biggest electronics company.
2) Philips established a research laboratory to develop carbon-filament lamps.
3) Its headquarters are in Amsterdam.
4) It was the first company to produce compact discs.
5) It is active in a small number of specialized businesses.
6) The general course of business of the Philips group is monitored by the Board of

Management.
7) The Group Management Committee consists of the members of the Board of

Management.

Kputepuu oneHku yreHus

Onenka Kpurepun

«OTIINYHO» OpuruHaibHBIA TEKCT MOJHOCTHIO MOHAT (MyONMIIMCTUYECKUH, HAay4HO-

HOMYJSPHBIN; HHCTPYKIIUIO WIH OTPHIBOK M3 TYPHUCTUYECKOTO MPOCIIEKTA),
UCIIOJIb3YS U3BECTHBIE TPUEMBI, HAIIPABJIIEHHbIE HA TOHUMAHUE YHTAEMOTO
(CMBICJIOBYIO IOTAJIKY, AaHAJIU3).

«XOpOLIOY»

TCKCT IMMOJIHOCTBIO IMOHAT, HO HE ONIPEACIICHBI OTACIIBHBIC NCTAJIN.

«KYHJOBJICTBOPUTECIILHO

TCKCT MOHAT HE NOJHOCTHIO, BOSHHUKJIM TPYAHOCTH

«HCYHOOBJICTBOPUTCIIBHO»

TEKCT HE IOHST, HE OPUEHTUPYETCSI B TEKCTE MPU MOUCKE ONpPEAEICHHBIX
(bakToB.

3AJAHUA JJIs1 TIPOBEPKHU HABBIKOB I'OBOPEHUSA U ITUCBMA

1. Paccka:xxure 00 opraHM3anuM, B KOTOpoil padoraere, MoJIb3ysACh CXeMaTH4YeCKUM H300-
pakeHneM e€ CTPYKTYPHI.
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2. O3HakoMbTecCh C MpeaAJjaraeMoi cCuTyanued 1 HAMUIIMTE TEKCT MHUCbMa:
You work for an insurance company which has decided to use direct mail marketing to sell re-
tirement pensions to young, single business graduates, who have just started their first job.

3. HOJIL3yﬂCL COOCTBEHHLIMH AAHHBIMH, HAIIUIIUTE IMHUCBMO C 3adABJICHHEM O npnéMe Ha

paodory.

4, BLIﬁepI/ITe 3HAMEHMThIil ﬁpeH):[ H OIMUIIUTE €I0 Mo npeajiaracMomMy ImJjiaHy:

its target market

the values associated with it

its logo

Kpurepun ouieHKH roBopeHust

Orenka

Kpurepuu

«OTJIMYHO»

Bricka3piBanue OBLIO CBS3HBIM M JIOTMUYECKH I1OCIIEI0BATEIHHBIM.
S13pIKOBBIE CpeAcTBA ObLIM HPAaBUIIBHO YIOTPEOJIEHbI, MPAKTUUYECKU
OTCYTCTBOBAJIM OIIMOKH, HAPYIIAIOIIME KOMMYHHUKAILUIO, WIH OHHU
Obutn He3HauuTenbHbl. OObEM BBICKA3bIBAHHUS COOTBETCTBOBAN 3a-
JaHHoMy. Temn peun O€eruiblil, NPOU3HOILIEHUE TPABUIIBHOE.

«XOpOoUIo»

Beicka3biBaHue ObLIO CBSI3aHHBIM M IOcienoBaTeNbHbIM. Mcnonb3o-
BaJICS JOBOJILHO OOJIBIION 00BEM S3BIKOBBIX CPENICTB, KOTOPBIE OBLTH
ynoTtpebieHsl npaBuibHO. OnHaKo ObLIM chelaHbl OTIENbHBIE
OIMOKH, HApYyIIAOIINE KOMMYHHUKANUIO. TeMI peun ObUT HECKOIBKO
3amemieH. OTMeyaJluch HEKOTOPbIE OMIMOKU B IPOU3HOIIECHUH.

«YZOBJIETBOPUTEIILHO»

Jlnana3oH A3bIKOBBIX CPEICTB ObLI OrpaHUYEH, 00BEM BBICKAa3bIBa-
HUS HE JOCTUTrall HOPMbI. Y YEHUK JI0NyCKal s3bIKOBbIE OIMOKH. B
HEKOTOPBIX MECTax Hapyllanach MOCIEA0BATEIbHOCTh BHICKA3bIBa-
Hus. Temn peun ObLI 3aMeIeHHBIM. BeTpeuanocs Gombinioe koinuye-
CTBO (DOHETHYECKHX OLINOOK.

«HECYHOOBJICTBOPUTCIIBHO»

BrickaspiBanue ObIJI0 HEOONBIINM IO 00bEMY, HE COOTBETCTBOBAJIO
TpeboBaHusIM. JomyiieHo O0JbIIOe KOJIMYECTBO OMIMOOK, KaK S3bI-
KOBBIX, TaK M (JOHETHYECKNX. MHOTHe OMMOKH HapyIIaau OOIIeHHE.

Kputepun onieHKH nucbMa

Orenka

Kpurepun

KOTIHUYIHO»

KommyHHMKaTHBHAs 33/1a4a pelieHa, CoOJIt0/IeHbl OCHOBHBIE MpaBHiIa
o(opMIIEHHS TEKCTa, OYEHb HE3HAUYUTEJIBHOE KOJIMYECTBO Opdorpa-
dudecKkux M JEKCHUKO-TpaMMaTHYeCKHX IMOrpemHocTeil. Marepuan
JIOTUYHO M IOCIIEN0BATEIbHO M3JI0XkKeEH. [IpakThueckn HeT OImMOOK.
Cobmtonaercst mpaBUIIbHBINA 1opsaaok cioB. [Toutn Het opdorpadu-
yeckux omunbok. Mmeroniyecss HETOYHOCTH HE MEMIAI0T TOHUMAHHUIO
TEKCTa.

«XOpOLLIOY»

KomMmyHuKaTHBHas 3ajadya pellieHa, HO JIEKCHKO-TpaMMaTHYeCKHe
MOTPEIIHOCTH MPEMSTCTBYIOT TOHUMAaHUIO. MBICIH U3JI0KEHBI B OC-
HOBHOM JIOTMYHO. Vcronb30BaH J10CTaTOYHBIN 00bEM JIEKCHKH, J10-
MYIIEHbl OT/eJIbHbIE HETOUYHOCTH B yNOTpeOieHuu cioB. B pabote
UMeeTcsl psii TpaMMaTUYecKux U opdorpaduueckux Oomubok, He
IPEMSTCTBYIONIMX NOHMMAHHUIO TEKCTA.

«YHAOBJICTBOPUTCIIBHO»

KoMMmyHuKaTUBHAs 3ajadya pelIeHa, HO S3BIKOBBIE MOTPEIIHOCTU
MPENSTCTBYIOT TOHUMAHUIO TEKCTa. MBICIIM HE BCEra W3JI0KCHBI
noruyHo. Mcmnonp30BaH OorpaHMuYeHHbIM 3amac ciaoB. ['pammaTuye-
ckue u opdorpaduyeckre OMUOKH MOTYT IPUBOJUTh K HETIOHUMA-
HUIO TEKCTa.

«HEYOOBJICTBOPUTECIILHO

KommyHukaTuBHas 3agada He pemieHa. OTCYTCTBYET JIOTHKA B IO-
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CTPOEHUU BBICKa3bIBaHUsA. VICIONB30BaHHBIA  JIEKCUYECKHM 3arac
HEJIOCTATOYEH ISl BBIPAXKEHUS CBOMX MbIcHed. [ pammaruueckue
npaBwia He coOmonatorces. [Ipasuna opdorpaduu u MyHKTyalluu He
COOJIFOIar0TCA.




