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1. OHEHOYHBIE CPEACTBA, COOTHECEHHBIE C IIJIAHUPYEMBIMHU
PE3YJbTATAMMU OBYYEHMUS 110 JUCIUIIJIMHE

Koa n Koa n PesyabTaThl Buja arrecranuy u
HAHMEHOBaHHUeE HAaUMeEHOBaHUe 00y4eHHs 10 OI[€HOYHBIX CPeICTB
KOMIeTEeHIHH HHINKATOPA AUCHUTLINHE
AOCTHKEHU S
KOMIIeTEeHI[HN
YK-4. Cnocoben YK-4.11-3. YK-4.11-3.3-1. 3naer |Tekymuii KOHTPOJIb: TECTOBOE
OCYIIECTBIISITh Hcnoms3yer OCHOBHBIC HCTOYHUKH |3a/IaHAE CO MHOYKECTBEHHBIM
JIEJIOBYIO UH(pOpMaLIKIO U3 1 MH(QOPMAITMOHHO- | BBIOOPOM, YCTHBIH OMpOC,

KOMMYHMKAIUIO B
YCTHOU U

MUCbMEHHOM (hopmax
Ha rocy1apcTBEHHOM

WHOSI3BIYHBIX
HMCTOYHUKOB B CBOEH
npodeccuoHanbHOM

chepe.

KOMMYHHKATHBHBIC
Cpe/CTBa MOTY4YCHUS
nH(popMaIuy Ha

WHOCTPAHHOM SI3bIKE

BBITTOJTHEHHUEC JICKCUKO-
I'paMMaTHYCCKUX ynpa)KHeHHﬁ,
N3Yy4arouIee 4YTCHUC,

HpOMC)KYTO‘lHBIﬁ TCCT.

sa3bike Poccuiickoit B CBOEH [Ipomexxyrounas arrecranus:
®denepauuu u npoeCCHOHATTFHONH | KOHTPOJIBHOE 3a/IaHHE.
MHOCTPaHHOM(BIX) cdepe.
S3BIKE(axX).

YK-4.1-3.Y-1. Texymui KOHTPOIIb:

VYMeeT BBITIONHITH
MMOMCK MHOS3BIYHOMN
“H(pOpMaIUU B CBOEH
npodeccnoHanbHOM

cdepe.

IIOMCKOBOE YTCHUE
[Ipomexxyrounas arrecranus:
KOHTPOJIBHOE 3aJJaHHE.

YK-4.1-3.Y-2.
YMeeT BBITOTHATH
KOPPEKTHBIN NIEPEBOJT
oduInaTbHBIX
JIOKYMEHTOB U
npodeccnoHamTbHBIX
TEKCTOB B JINYHBIX
LeNsX.

Texymui KOHTPOIIb:
BBITIOJTHEHUE JIEKCUYECKUX
YIPA)KHEHHM, TECTOBOE
3aJlaHue CO MHOKECTBEHHBIM
BBIOOPOM, TIPOEKT.
[IpomexyTouHas aTTecTanus:
KOHTPOJIbHOE 3aJJaHHE.

YK-4.1-4. Ily0anuno
BBICTYIIAET C

JIOKJIJIOM, YIUTHIBAs
XapakTep ayauTOPHH

VYK-4.11-4.3-1. 3naer
pedeBbie 000POTHI U
0COOEHHOCTH CTHIISI
MyOJIMYHOTO

Texymui KOHTPOIIb: YCTHBIN
OIIpOC, TEKCUKO-
IrpaMMaTH4YECKUN TECT CO
MHOKECTBEHHBIM BBIOOPOM.




U 11eJTb BBICTYIICHUS B [IpomexxyTounas arrectaiusi:
KOMMYHHKAITUH. aKaJIeMUYECKOU U KOHTPOJIbHOE 33aJJaHHE.
npodecCuoHAIbHON
KOMMYHHKAIUH.
YK-4.1-4.Y-1. Tekymuii KOHTPOJIb: JEKCUKO-

YMmeeT BbIOUpATH
KOPPEKTHBIE CTUIIb U
cpeacrtsa
MyOJIUYHOTO
BBICTYIUICHUSI B
aKaJgeMH4ecKon U
npodeccnoHaTBEHOM
KOMMYHUKAIUH.

IrPaMMaTU4ECKUN TECT.
[Ipomexxyrounas arrecranus:
KOHTPOJIBHOE 33J]aHHE,
HaIMCaHKUE JEJI0BOr0 MUCHMA.

YK-4.11-4.B-1.
Brnaneer HaBbikamMu
MyOJIMYHOTO
BBICTYIUICHHSL.

Texkymui KOHTPOJIb: JOKIa/
IIpomexyTouHas aTTecTanys:
KOHTPOJIBHOE 3aJJaHHE, YCTHOE
BBICKa3bIBaHUE.




2. OIEHOYHBIE CPEJICTBA JIJISI TEKYIIET'O KOHTPOJIA

2.1. TecroBoe 3a1aHMe HA YCTAHOBJIEHHE COOTBETCTBUS

A strategy 1. plan
B SWOT analysis 2. products
C troubleshooting 3. the person who started the company
D established 4. founded
E founder 5. an analysis of the company’s situation
F goods 6. solving problems
A [ 8 ] Jc [ o [ [ [ JF

2.2. TecTroBoe 3a/laHUE HA YCTAHOBJICHHUE IMOCJIECA0BATCIBHOCTH

A First of all Bic produced the throwaway pen, the biro.

B Bic is well-known for its disposable products.

C Today the company focuses on producing razors, biros and lighters.
D Next they invented the throwaway razor.

E. Then came the disposable lighter.

2.3. TecroBoe 3a1aHue ¢ pa3BEPHYTHIM O0TBETOM

IIpounraiiTe TEKCT, pACKPOITE CKOOKH, IOCTABUB IJ1ar0Jbl B HY’KHYIO
rpaMMaTH4ecKy10 (opmy, NOsICHUTE CBOM BBIOOP.



British Airways is an international airline which A (carry) over 28 million passengers each year. They
B (look) for graduates with potential for management.

SmithKline Beecham is a transnational healthcare company. SB C (be) involved in research,
development, production and marketing of healthcare products, and D (employ) 54,000 people
worldwide.

oo m >

2.4. TecToBOE€ 32/1aHIE HA YCTAHOBJIEHHE COOTBETCTBUS

HpO‘-II/ITZlﬁTC TEKCT 1 YCTAHOBUTE COOTBETCTBUA

What motivates new graduates?
A high salary

B on-going training

C good location

D business travel

E individual responsibility

1. Danny likes to work on his own and to take a project through all its stages from start to finish.

2. Maureen hopes to work somewhere outside the city centre where there are good bus and train
connection.

3. Alex hopes he’ll be able to learn more skills and that he’ll have a chance to get more
qualifications.

4. Gemma would like to spend time working in other countries, particularly those in the
Mediterranean.

5. Julie wants to earn a lot of money quickly so that she can buy a new car.

A | B | c_ | o | E

Cucrema OLICHUBAHUA BBINTOJIHCHHUA TECTOBBIX 3az[aH1/1i71

Tun 3amanus YkazaHus 0 OLICHUBAaHUIO P C3YyJIbTAaT OLICHUBAHU A
3al[aHI/IC 3aKPBITOTO Cuuraercs BCPHLIM, €CJIN IlonHoe coBnageHue ¢ BCpPHBIM
TUIIA HA YCTAHOBJICHUC | IPABUJIbHO YCTAHOBJICHBI BCC oTBeTOM — 1 6aJ'IJ'I, HCBCpHBIP'I OTBET
COOTBETCTBHA COOTBETCTBHA (HOSI/IHI/II/I M3 OOHOTO | MJIU €T0 OTCYTCTBHUEC — 0 Gamnos.




CTOJIOIA BEPHO COTOCTABJICHBI C
MO3UIUSMU U3 BTOPOTO CTOJIONA)

JInbo yka3piBaeTcs
«BEPHO»/ «HEBEPHO.

3aziaHue 3aKphITOro
THUIA HA YCTAHOBJICHUE
[OCJIE0BATEIbHOCTH

Cuuraercs BEpHbIM, €CIIH
IIPaBWJIBHO YKa3aHa B
MOCJIEIOBATEIBHOCTD ITU(D

ITonHoE coBnageHue ¢ BEpHbIM
oTBeTOM — | 6asI, ecau JTOMmymeHbI
OImMOKYU WK OTBET OTCYTCTBYeT — 0
0asoB.

JInbo yka3wiBaeTcs

«BEPHO»/ KHEBEPHO.

3amaHue OTKPBITOTO
THUIIA C Pa3BEPHYTHIM

Cynraercs BCPHBIM, €CJIN OTBCT
COBIIaAACT C 3TAJIOHHBIM I10

[TonHbIi paBUIIBHBINA OTBET — 3
0aJuta; ecim JOMyIIeHa O/THA
OIINOKA/HETOYHOCTL/OTBET
MpaBUJILHBIN, HO HE TIOJHBIN — 1
0asut; ecau IOMyIIeHo 6osee 0aHOM

OTBETOM COJICPYKAHUIO M TTOJTHOTE OIIMOKHU/OTBET HEMPABUIIHHBIN/OTBET
otcyrcTByeT — 0 Oasios.
JIu6o yka3wiBaeTcs
«BEPHOY/ KHEBEPHO.
3aganue
Cuuraercs BEpHBIM, €CIIH CoBmazienue ¢ BepHbIM oTBeTOM — 1
KOMOWHHPOBAHHOTO

THIIA C BEIOOpOM
OJIHOTO OTBETA U3
YETBIPEX U
000CHOBaHHEM BBIOOpA

NpaBUJIBHO yKa3aHa Iudpa u
HPUBENICHBI KOPPEKTHBIC
apryMEHTBI, UCTIOJIb3YeMbIe TIPU
BbIOOpE OTBETA

OaJi, HEBEPHBIM OTBET WJIM €0
orcyrcTrBue — 0 Oaios.

JInbo yxa3piBaeTcs

«BEPHO»/ «HEBEPHO.

3aganue
KOMOMHHPOBAHHOTO
THIIA C BBIOOPOM
HECKOJIbKUX OTBETOB U
000CHOBaHKEM BBIOODPA

Cunraercst BEpHbIM, €CIIU
NPaBUIHHO YKa3aHbI MUPPHI U
NIPUBEJICHBI KOPPEKTHBIE
apryMEHTHI, UCTIOIb3yeMbIe TIPU
BbIOOpE OTBETA

[TonHoE coBmaeHne ¢ BEpHbIM
0oTBeTOM — | Gaiii, eciu TOMyIIeHbl
OLIMOKH WM OTBET OTCYTCTBYeT — 0
0ainos.

JInbo yxa3piBaeTcs
«BEPHO»/«HEBEPHOY.

Kpurepun onieHKkH K THIIOBOMY 3a/1aHHIO

Kpurepun

Ixaa oneHUBaHUA

3a,Z[aHI/IC BBIIIOJIHCHO
YaCTUYHO

50-69 % mpaBUIBLHO BBHITIOTHEHHBIX 33IaHUN —

«YHOBJICTBOPUTCIIBHO»

3a1aHue BBITOJIHEHO

70-89 % mpaBUIHLHO BBITIOJTHEHHBIX 3aIaHUN — «XOPOIIO»

3aaHue BBITOJITHEHO
MIOJHOCTBIO

90-100 % mpaBUIBLHO BBITOJIHEHHBIX 33JaHUN — KOTIUYHO




2.5 Hanucanue 1eJ10BOro NuchLMa

You would like to go to a seminar on presentation skills. Write an email to your line manager:

-requesting time off work to go to the seminar
-saying when the seminar is
-explaining why you want to go

Kpurtepun oneHkn kK THIOBOMY 3aiaHHIO 2.5

Kpurepun

IIxana oneHuBaHUA

ConepkaHue MHChbMa COOTBETCTBYET KOMMYHHKATHBHOHM 3aaade, XOTs
UMEIOTCS  OTJICJIbHbIE HETOYHOCTH; COONIIOJArOTCA OOIIHMe TpaBuiia
odopMileHHs JIeJIOBOro mnuchMa (oOpareHue, (GopMalbHOE 3aBEpIICHUE
MMAChbMa, WMs); MBICIIA HW3JI0)KEHBI B OCHOBHOM JIOTHYHO, JIOMYCTHMBI
OTJICIbHBIE HEJOCTATKH TpH JICJICHUM TeKcTa Ha ab3amsl W IpH
WCIIOJIb30BAaHUU CPECTB MEepeIadul JJOTUICCKOU CBSA3H MEXIY OTACIbHBIMH
YacTsMH TEKCTa; OOYYAIOUIMICS WCIONb30BaJl JOCTAaTOYHBIM 00BEM
JICKCUKHU M TpaMMaTHYECKUX  KOHCTPYKIMHA Ui PEUICHHUs
KOMMYHUKAaTHBHONH  3ajaun  (momyckaercss — 4-5  omumbOK,  He
MPETSITCTBYIONINX TOHAMAHUIO TEKCTA).

«KYAOBJICTBOPUTCIILHO
»

CopepxaHve TUCbMa  COOTBETCTBYET  KOMMYHMKaTHBHOW  3ajaue;
coOmrotatoTcsi mpaBmwia OoGOpMIICHUS JeI0BOro mnuchbma  (oOparieHwue,
yKa3zaHUEe Ha NPEIBIAYIIYIO MEPernucKy WM HWCTOYHHK WH(POpPMAIH,
CoJZiepKaTeIbHOEe  3aBepIlieHHe MUChbMa, YKa3aHuWe Ha JajbHEHIIYIO
nepenucky, (opMalbHOE 3aBEpIIEHHE IMHUChbMa, UMS); MBICIU H3JI0KEHBI
JOTMYHO, TEKCT TO/eNeH Ha al3alpl; OO0yJarolUiics HUCMOIb30Bal
JIOCTaTOYHBI OO0BEM JIEKCHKA M TPAMMAaTHYECKUX KOHCTPYKIHH JUIS
pelieHrns KOMMYHUKAaTMBHOM 3amaun (nomyckaercss 1-3  ommOku, He
MPETATCTBYIOMINX TIOHUMAHHUIO TEKCTA).

«XOopouIo»

CopepxkaHue TUCbMa  COOTBETCTBYET  KOMMYHMKaTHBHOW  3ajaue;
coOmoaroTcsl TpaBuia OQOPMIICHUS [IEIOBOTO MHChMa (oOpaieHue,
yKa3aHWe Ha TMPEIbIAYIIYI0 TMEePenucKy WIM HWCTOYHUK WHGOpMAIUH,
COJIep’KaTeIbHOE  3aBepIllieHHe TMHUChMa, YKa3aHHEe Ha JallbHEHIIYIO
nepenucky, (GopMaibHOE 3aBEpIIEHHE TMUChMa, MMSs); MBICIH H3JI0KCHBI
JIOTUYHO, TEKCT TojeJIeH Ha ab3aipl; OO0ydYaromUics HCIOIb30Bal
JOCTaTOYHBIM O00BEM JIEKCUKM W TpaMMaTHUYECKMX KOHCTPYKIMH JUIs
pelieHrnss KOMMYHUKATUBHOW 3a/1add, B TOM YHCIIE CPEICTBA JIOTHUECKOM
CBSI3H.

«OTIHUYHO»

Karoun kx TecTOBBIM 3aJaHUusAM

Howmep 3ananus BepHsiit otBET




2.1 A 1
B 5
C 6
D 4
E 3
F 2
2.2 21543
2.3 A) Carries B) are looking C) is D) employs
2.4 A 5
B 3
C 2
D 4
E 1

2.6 MOHOJIOTHYECKOE BHICKA3HIBAHUE

Make a company presentation
Speak about the History of a company

Speak about the styles of management

KpnTepm[ OICHKH paﬁoTl)I Ha NPAKTUHYE€CKOM 3aHATHH

Kpurepun

MakcumajbHOe KOJIHYEeCTBO
0aJ1J10B 32 3aHATHE

YcTHBI 0nIpOC, KOJNIOKBHYM

OCHOBHBIE TEOPETHMYECKHE TIOJOXKEHUS IO BOIPOCY
packpbIThl. IMeroTcs 351eMeHThl 000CHOBAaHUS BBIBOJIOB.
HmeroTcst  2eMeHTBl  cHcTeMaTh3aluu  MH(pOpMaiu,
(bakThl MpUMEHEHUs MPOPECCUOHATBHON TEPMUHOJIOTHH.
OueBugHO UCIIOJIb30BaHUE HUCTOYHUKOB
PEKOMEHI0BAaHHOM JTUTEPATYPBI.

5 0aJuIoB




3. OLIEHOYHBIE CPEJICTBA JIJISI MPOMEKYTOYHOM ATTECTALIMU

VYK-4.1-3.3-1. 3Haer OCHOBHBIE HMCTOYHHUKH M HH(OPMAIIMOHHO-KOMMYHHUKATUBHBIE CpPEICTBA
noJry4eHus HHPOpPMAaLUK Ha MHOCTPAHHOM SI3bIKE B CBOEH IpodeccnoHaIbHOM chepe.

VYK-4.1-3.Y-1. YMeeT BBHINOJHATh MOMCK MHOSA3BIYHOW HH(OpManmuu B CBOCH HpodeccHoHaTbHON
chepe.

VK-4.1-3.Y-2. VYmeeT BBHINOJHATh KOPPEKTHBIM TIEpeBOJ OQPUIHATBHBIX JTOKYMEHTOB |
po(eCCHOHATIBHBIX TEKCTOB B JINYHBIX LEJISAX.

VK-4.11-4.3-1. 3nHaer peueBble OOOPOTHI W OCOOEHHOCTH CTWISI ITyOJHMYHOTO BBICTYIUICHHS B
aKaJeMUYECKON U MPOPeCCUOHATbHON KOMMYHUKALIUH.

VK-4.1-4.Y-1. Ymeer BolOMpaTh KOPpPEKTHBIE CTHIb W CPEACTBA IyOJIMYHOTO BBICTYIUICHHUS B
aKaJIeMU4ecKoil U mpodeccnoHaIbHON KOMMYHUKALIUH.

VK-4.11-4.B-1. Bnageer HaBbIKaM# MyOJIMYHOTO BBICTYIIJICHHUS.

3.1. BaHK KOHTPOJILHBIX 3aJJaHU# (C YKa3aHUEeM KOMIIeTEeHIN)

VKb-4. U-1.3-1.

3anoiHUTE NPONMYCKHU:

1.1 A person with a good education usually gets ... better job.

1.2 Our city succeeded ... collecting a large sum of money for charity.

VKb-4. U-1. 3-1.

Bbi0epuTe oaMH NpaBUIbHBIN OTBET:

1.3 Why didn't you give me a call yesterday? We ... discuss everything together.
a) can Cc) may

b) must d) could

1.4 My passport ... last month, and nobody has found it yet .
a) lost c) has been lost

b) was lost d) had been lost

1.5 It ... in London this morning that the British Oil Corporation had discovered oil under the sea near
the Welsh coast.

a) announced ¢) had been announced

b) would be announced  d) was announced

1.6 | disapprove of people who ... all sorts of promises which they have no intention of keeping.

a) made c) have made
b) makes d) make
YKb-4. 1-2. 3-1.

Bbi0epure Bce npaBuIbHbIE OTBEThI:
1.7 He has earned ... money that he has decided to help the poor.
a) So much c) so little



b) so many d) such a lot of
1.8 There are ... things that money can't buy.
a) any C) some

b) many d) something

BJIOK 2 IPOBEPKA YMEHHUI

YKb-4.1-2. V-1.
2.1 IIpouuTaiiTe TeKCT U BbiOepuUTE S ¢J10B 110 TeMe «CTPYKTypa KOMIIAHUI

Companies often attempt to implement a major change in strategy. Determined managers go forth with
the plans, and they expect enthusiasm and commitment from their subordinates. But instead,
employees drag their feet and figure out ways to undermine the process. The change effort gets bogged
down, and results fall short. In Why Resist Change? Paul Strong explains how corporate leaders can
overcome employees' concerns about change by revising the mutual obligations and commitments,
both stated and implied, that exist between them. The author presents two case studies of his ideas in
action.

YKb-4. U-1. V-1.

2.2 IIpoutnte TekcTbl A-C u copMy/MpyiiTe OCHOBHYI0O MBIC/Ib KAKI0I0 U3 HUX B OT/eJIbHOM
NMPeaAJI0KCHUHA.

A

COLEMAN'S

As was widely reported, we closely examined the possibility of merging with a food-distribution
business during the year. However, whilst the strategic rationale for combination was sound, it became
clear that it would not be in our shareholders' best interests to proceed with the deal, with its risk of
increasing debt.

Instead, we intend to concentrate on our core activity. Nevertheless, the market within which we
operate is fiercely competitive, and the advent of new entrants is creating market conditions in which
continued earnings growth will become increasingly challenging.

B

SHERIFF

This is a momentous period for the pharmaceutical industry. Against the background of scientific and
economic change, we are seeing inevitable further consolidation of what remains one of the most
fragmented of the great global industries. Sheriff will not shrink from participating in this process if
circumstances necessitate such action in the interests of future success. However, today, the
overwhelming preoccupation of your Board, executive management and staff is with the job at hand,
which is to grow the business and deliver the promises we have made in terms of turning around our
losses of recent years.

C

BVL

Profit before taxation was £20m, in comparison with the £32m achieved in the previous year. This
disappointing result includes a provision of £26m on one project, due to costs exceeding the



guaranteed maximum price quoted to the client. One result is that the Construction Division has been
set targets to increase the level of partnering and fee work. Turnover, already stagnant, may decline,
but profits are expected to recover. In addition, improvements will be made to the control processes
relating to tendering, and to the quality of project management

YKb-4. U-2. V-1.

2.3 IIpouTHTe TEKCT, B KOTOPOM MpONMyIlleHbI YeThIpe npeaioxeHus. 3anojHure nponycku 1-4
npemio:xkeHusavu A-D.

People from all over the world like the taste of chocolate.(1) . You may like dark or light
chocolate, you may prefer it plain or with nuts, but whatever your tastes are, you will certainly enjoy
the chocolate produced by the Hershey Company.

Hershey chocolate became famous all over the world thanks to a quiet but very hard-working and
generous person — Milton Hershey, the founder of the company.

(2)_ His mother wanted him to learn practical skills. She believed practice is more important than
college education. So when Milton finished the fourth grade, she arranged for him to become a
printer’s assistant. (3)  In a while he became an assistant in a candy factory. He helped to make
candy and became very successful at it.

After a few years of training, Milton understood that he wanted to start his own business. He borrowed
some money from his aunt and set up a small candy shop. For five long years Milton Hershey worked
extremely hard but had no success. (4)___ Finally, he closed the shop and found work with a candy
maker again. It was there that he discovered caramel and how fresh milk could be used to make it.

A But Milton didn’t like the job and left it soon after.

B He invested in the business more money than he made from it.
C Milton Hershey grew up in Pennsylvania, USA.

D 1It’s the most popular dessert and snack

YKb-4. 1-3. V-1.

BJIOK 3 ITIPOBEPKA HABBIKOB

3.1 CoBmMecTHO ¢ ApYrHM OOy4amIMMCS O3HAKOMbTECh ¢ cHTyanueii m B (opme amanora
odcynute Bompochl 1-3. Bpemsi Ha moaroroBky 15 MuHYT, 00béM Bbicka3dpiBaHusi 10 10
NpeAJI0KeHU .

Your company has been invited to participate in an international business conference. The conference
will be held during the busiest part of the year. You have been asked to consider the actions that
should be taken in preparation for the event.

1. How should the company select members of staff to represent the company at the conference?
2. What practical arrangements need to be made by the company before the conference?



3. How should the company respond after the conference to interest shown

products/services?

HIkajna u KpUTEpUH OLEHKHN TEKYIIEero TeCTUPOBAHUS

its

Yucao MNPaBUJIbHBIX OTBETOB

Onenka

90-100% npaBUIbHBIX OTBETOB

OLIeHKa «OTIIMYHO»

70-89% mpaBUIBHBIX OTBETOB

OHCHKa «XOopomo»

50-69% npaBUIBHBIX OTBETOB

OHCHKa «YOOBJICTBOPUTECIIBHO»

Menee 50% npaBUIbHBIX OTBETOB

OHCHKa «HCYHOBJICTBOPUTCIIBHO»

3.3. Ilepedyennb TeM UIsi IPOBEPKH 00Pa30BATEJIbHBIX Pe3yJbTATOB HA 3HAHUS

(BOmpoChI K 32a4€Ty/IK3aMeHYy, IPH HAJIMYHH)

1. Prepare a short company presentation

2. Speak about types of retail outlets

3. What information do bar codes contain?
4. What do you understand by the term troubleshooting?
5. Speak about the structure of a multinational company.




